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Introduction

Parenting practices significantly impact early
childhood development.

Social and traditional media are vital platforms for
disseminating parenting education.

In Mwanga-Kilimanjaro, parents lack consistent,
culturally relevant caregiving guidance.

This leads to variations In child-rearing and
developmental disparities.

This study examines the influence of media on
parenting practices in Mwanga.



Statement of the Problem

e Parents in Mwanga-Kilimanjaro face challenges
iIn accessing consistent and culturally relevant
parenting education.

e The effectiveness of social and traditional media
in promoting positive caregiving and early
childhood development in this context is unclear.

e There is a need to identify barriers to accessing
and utilizing media-based parenting education In
the region.



Main aim

Main Objective

To examine how social and traditional
media influence parenting practices in
Mwanga-Kilimanjaro and assess their
effectiveness in promoting positive
caregiving and early childhood
development.




R. S.objectives

Specific Objectives

1.

3. Assess the effectiveness
of traditional and digital
media in fostering informed
caregiving practices among
parents.

Explore the
impact of media
channels on
parenting
awareness in
Mwanga-Kilimanj
aro.

2. Identify barriers to the
access and utilization of
media-based parenting
education in the study
area.




Theoretical Framework
e Bandura’s Social Learning Theory:

Learning occurs
Individuals learn not only o through observation,
through direct experience imitation, and modeling.

but also by observing
Media can serve as a
© powerful source of

others (models) and the @
observational

consequences of their
actions.

learning for parenting
behaviors.

Cognitive factors

(attention, retention, (4]
reproduction,

motivation) mediate the
learning process



Methodology

e Qualitative Research Design: Adopted to gain in-depth understanding of media
influence and parenting experiences. Usesd phenomenoloy ie. lived experience ..

e Data Collection Methods:




Methods used in analyzing Data

e Content analysis was used to examine the
messages and themes within parenting
programs on social and traditional media.

e Thematic analysis was employed to
analyze data from interviews and focus
group discussions, identifying recurring
patterns and meanings related to media
influence, access, and barriers.



Findings

Accessibility (e.g., cost,
infrastructure) and
cultural alignment of

Radio and television
are dominant sources
of parenting education

in rural areas of media content remain
2 4
1 3
Digital platforms offer These challenges limit
interactive engagement the overall effectiveness
opportunities for of media-based
parenting education in parenting initiatives in

urban families. the region.



Conclusion

e While media serves as a significant educational
tool for parenting in Mwanga-Kilimanjaro, its
impact varies considerably based on
socioeconomic and cultural contexts.

e Reaching all segments of the population with
effective and relevant media-based parenting
education requires addressing issues of access
and cultural appropriateness.



Gap for Further Research

e Further research could explore the specific types of media
content that are most effective in promoting positive
parenting behaviors within the local cultural context of
Mwanga-Kilimanjaro.

e Longitudinal studies could assess the long-term impact of
media-based parenting interventions on actual parenting
practices and child development outcomes in the region.

e Investigating the role of community-based media
initiatives and the integration of traditional communication
channels with modern media could also be a valuable area
for future research.



